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Online Public Access at NARA
 Online Public Access Integrated Product Team 

Chartered in August 2008

 Diverse cross-agency working group, consisting of 
agency leaders, IT specialists, archivists, program 
office managers, legacy product owners. 

 List of Guiding Principles: 
 Focused on the user

 Fit into the larger idea of NARA’s presence on the web



Streamlining

 ARC (all data)

 AAD (some series)

 Archives.gov (all)

 Pres. Libraries (sample)

 ERA (sample)

Online 
Public Access

•Streamlined search
•Display and navigation – useable and appealing
•Useful timely statistics
• Social media pilots
• Looking to the future: visualization, mashups, linked data



Brief Display Mock-Up



Full Display Mock-Up



Full Display/Full Metadata



Social Media
 OPA initiated social media revolution at NARA

 Social bookmarking

 NARAtions blog: http://blogs.archives.gov/online-public-access/ 

 Flickr: http://www.flickr.com/photos/usnationalarchives/

 Facebook: http://www.facebook.com/pages/Research-at-the-US-National-

Archives/129424269765

 Twitter: http://twitter.com/archivesnews

 Ask an Archivist: Pilot coming soon!

 Future: continue to seek public engagement using new 
technologies



Schedule
 Roll out to NARA staff April 2010
 Solicit feedback from staff and user groups

 Make updates based on analysis  of staff and user 
comments

 Roll  out to public in December 2010
 Solicit feedback from the public

 Make updates based on analysis public comments

 Continual addition of data/functionality



Contact
 Pamela Wright

 pamela.wright@nara.gov

 301-837-2029
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